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	Advertising Communication and Media Speech

	Abstracts


	The aim of the discussion is to highlight communicative, linguostylistic, genre and pragmalinguistic features of advertising discourse.

Discussion objectives:

1) to consider the most topical and controversial issues related to the study of speech processes in advertising communication;

2) to analyse advertising discourse from the viewpoint of synchronic and diachronic aspects in order to outline its specific features and dynamics;

3) to  examine functional characteristics of various types of advertising (political, social, commercial, image);

4) to scrutinize and systematize advertising terminology.

	
	Issues to be discussed:

1) Linguostylistic features of advertising discourse;

2) Architectonics of advertising discourse;

3) Efficiency of advertising communication;

4) Functional spheres of advertising discourse;

5) Advertising terminology.
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